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OVERVIEW

At HumanX 2025, the flagship gathering of global Al innovators, HumanX partnered
with Walker Sands, an outcomes-based B2B marketing agency, to elevate visibility and
generate qualified demand through strategic thought leadership and networking with
prospective clients on site.

Walker Sands established their on-site presence ahead of the event by activating its
expansive network of tech-forward B2B tech clients and published original thought
leadership pre-, during, and post-event across multiple digital touchpoints to build
industry credibility. Their presence not only reinforced HumanX as a top-tier Al
destination — it also unlocked new business opportunities for their own team.

The outcome demonstrated
clear, measurable ROI:

* Meaningful engagement with multiple
qualified prospects since the event,
leading to formal new business
conversations

* Increased traffic driven by HumanX
content on the Walker Sands Linkedln page

* New inbound inquiries from audiences
discovering Walker Sands through their
HumanX involvement

This activation showcases how HumanX serves as a high-value platform for B2B
marketing agencies — helping them drive visibility, cultivate client pipeline, and
position their brand at the center of the Al conversation.


https://www.walkersands.com/

PARTNERSHIP GOALS

HUMANX OBJECTIVES

Build brand awareness within PR
and B2B marketing audiences

through earned and owned media

Collaborate with strategic agencies to amplify
HumanX content and thought leadership

. Drive pre-event buzz and registrations

WALKER SANDS OBJECTIVES

Increase visibility among Al-forward

organizations and prospective clients

thought leadership and strategic amplification

Generate qualified demand through direct
engagement and brand exposure at HumanX

"'

. Showcase expertise and relevance through

“HumanX 2025 wasn't just a conference — it was a catalyst.
The caliber of conversations and visibility we gained by
activating our network and thought leadership platform
were directly tied to new business opportunities. At
Walker Sands, we talk a lot about marketing that delivers
outcomes. HumanX helped us prove it in real time."

Hannah Diaz, SVP of Growth at Walker Sands



PROGRAM ACTIVATION: T
LEADERSHIP AND NETWOR

Walker Sands deployed a focused content and distribution strategy to maximize
their HumanX presence:

1. Executive Thought Leadership
Walker Sands conducted an exclusive interview with
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5 Al trends Shaping 2025: Insights

f;’j}ﬂ'j:ma""°E°Stefa"We“Z HumanX CEO Stefan Weitz, exploring the future of

Al, executive leadership, and industry transformation.

This content was published in a high-impact blog
<@ x e post and distributed to a targeted audience of
decision-makers.

Sorting Hype from Reality:
What’s Next for Al?

2. Social Media & Email Distribution

* Three social media posts spotlighted HumanX,

including Stefan’s interview, a roundup of top Al
conferences and a post-conference recap.

* A newsletter inclusion in January 2025 promoted

HumanX to Walker Sands’ subscriber base.
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3. Web Amplification

Walker Sands hosted the interview on their blog
and leveraged social media to drive engagement,
directing audiences back to their site and positioning

themselves as active participants in the Al ecosystem.



RESULTS & IMPACT

1. New Business Pipeline

Walker Sands generated several qualified prospect conversations at HumanX that
advanced to active pitches, illustrating the value of the conference as a business
development engine for agencies.

2. Brand Visibility & Engagement
The Stefan Weitz interview and associated HumanX content led to measurable increases
in web traffic, with users engaging with Walker Sands' broader service offerings.

3. Credibility and Discovery
Walker Sands also received inbound web inquiries from new audiences who discovered
their involvement through HumanX, expanding their reach into Al-adjacent verticals.
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The inaugural year of #HumanX was anything but a rookie year. Top leaders from

former VP Kamala Harris to the CPO of OpenAl came together to share how #Al is
reshaping business and society at speed. The unsurprising headline: 2025 is the
year of the Agentic Al §§

Hailey Driscoll, VP of PR at Walker Sands, digs into the agentic revelution and four
other key takeaways here: https:/fInkd.infggriDxgs
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Momentum for Future Collaboration

HumanX 2025: A Breakout Al
Conference That Felt Anything But
Inaugural

Hailey Driscoll
% March 21, 2025

From Coco robots cruising the show floor as casually as show

attendees, to an all-star lineup of speakers like former VP, Kamala Related
Harris, and Chief Product Officer (CPO) of OpenAl, Kevin Weil, the

inaugural HumanX conference gave off everything but a rookie year Company
vibe.

Industry Insights
Held from March 9-13 in Las Vegas, HumanX emerged as a pivotal
event in the Al industry, bringing together over 3,500 senior decision-
makers and industry leaders, including more than 300 C-suite

speakers, to explore the latest advancements and applications in Al. Sharelihis

Keynotes, panels and conversations with conference attendees all a m X 0
pointed to one thing: Al is reshaping business and society at speed.

Here are a few of the hottest topics we heard on-site.ent

1. Agentic Al unsurprisingly takes center
stage

The consensus at HumanX? 2025 is the year of the Agentic Al. Agents
are poised to revolutionize operations with the potential to create new
revenue streams by moving beyond intelligence to action and
decision-making. But enterprise adoption - deploying, managing and
realizing ROI - is still a challenge.

For Al agents to drive real impact, they need to empower - not replace
- human employees, and change management must be carefully
considered. Furthermore, during panels at HumanX, experts from

The success of Walker Sands' activation at HumanX 2025 demonstrates the power of
content-led, strategically distributed PR in a high-concentration executive environment.

Looking ahead, HumanX and Walker Sands plan to explore expanded collaboration.



Together, HumanX and Walker Sands are
proving that with the right platform, PR becomes
more than visibility — it becomes velocity.
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Founded by industry veterans Stefan Weitz and Jon Weiner, HumanX is reinventing
the Al conference experience. With a focus on practical applications, curated
executive programming, and strategic networking, HumanX brings together the

people shaping the future of artificial intelligence across sectors.

" Walker Sands

Walker Sands is an outcome-based B2B marketing agency with expertise in strategy,

content, creative, strategic communications and digital marketing. The agency

helps B2B brands grow

strengthen
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